Creators Club

Content Pack: January 2026
Theme: "Why | Chose This Career”

Get comfortable sharing your story and personality

Welcome to Your First Content Pack!

This month is all about getting comfortable with social media and sharing your

unique story. The mortgage industry can feel transactional, but your personal journey

is what sets you apart and builds trust with potential clients.

Inside this pack, you'll find everything you need to create authentic, engaging content
that positions you as both a mortgage expert and a real person your community can

connect with.

Remember: You don't need to be perfect. You just need to be genuine.

What's Inside This Pack

8 Content Prompts ready to customize with your story

Ready-to-Use Captions for each prompt

Platform-Specific Adaptations for LinkedIn, Instagram, and Facebook
Hashtag Sets optimized for each platform

Visual Content Ideas to make your posts stand out

Pro Tips & Best Practices for maximum engagement

Your Monthly Goals

Pick the content that works for your level and posting cadence:

Foundation Creator Spotlight Creator Brand Ambassador
3-4+ posts/month 8+ posts/month 12+ posts/month
Use 3-4 prompts from Use all 8 prompts + Use all 8 + create 4
this pack adapt originals

Goal: Build consistency Goal: Build engagement  Goal: Lead generation



Content Prompts: Why | Chose This Career

These prompts help you share your authentic story. Pick the ones that resonate with
you and add your personal details.

Prompt 1: My Origin Story
Share why you became a loan officer:
"I became a loan officer because..."

How to Use This Prompt

» Think about what drew you to mortgage lending
+ Was it a personal experience buying a home?
« Did you want to help people achieve homeownership?
+ Were you looking for a career that combines finance and helping people?
+ Keep it to 2-3 sentences maximum
Example Posts
LinkedIn Version:

| became a loan officer because | watched my parents struggle to understand the
mortgage process when | was growing up. They almost lost their dream home due to
confusion about paperwork and deadlines. Now, | make sure no one feels lost or
overwhelmed during their home buying journey.

Instagram Version:

Why | became a loan officer: | believe everyone deserves a place to call home, and |
love being the person who makes that dream possible. There's nothing better than

handing over keys at closing! @
Ready-to-Use Captions
Here's my why “ What made you choose your career?

This job is about more than rates and terms. It's about helping people achieve their
dreams.

| never thought I'd end up in mortgage lending, but now | can't imagine doing
anything else.

Visual Content Ideas

BEST OPTION - Video Content (highly recommended!):

+ 30-60 second video of you sharing your "why" story to camera
« Talking head video builds authenticity and trust faster than any other
content type

Alternative Options:

* Professional headshot with text overlay
» Photo of you at your desk or in your office

» Throwback photo from when you started in the industry
« Simple text-on-background graphic with your quote

Hashtags
LinkedIn:



#MortgageProfessional #LoanOfficer #HomeFinancing #RealEstateFinance
#CareerJourney #CornerstoneCreatorsClub

Instagram:

#LoanOfficerLife #MortgageExpert #Realtor #HomeLoans #DreamHome
#FirstTimeHomeBuyer #RealEstateLife #CornerstoneCreatorsClub

Facebook:

#LoanOfficer #MortgageLending #HomeOwnership #LocalBusiness
#YourCityRealEstate #CornerstoneCreatorsClub



Prompt 2: A Memorable Moment
Share a moment that reminded you why you love this job:
"One moment that reminded me why | love this job..."

How to Use This Prompt

» Think of a specific recent experience
+  Was it an emotional closing?
* A thank-you note from a client?
* Helping someone who thought homeownership was impossible?
* Tell the story - make it visual and emotional
Example Posts
LinkedIn Version:

Last week, | helped a single mom close on her first home. She thought it was
impossible with her income, but we found a down payment assistance program that
made it work. When she got the keys, she cried. So did I. This is why | do what I do.
Instagram Version:

That moment when your client sees their new house for the first time as the
OWNER... there's nothing quite like it. This week alone reminded me 3x why | love

this job! &> @
Ready-to-Use Captions
This moment reminded me why | chose this career...

I'll never forget this closing. Here's what made it special...
Some weeks are tough, but then moments like this remind me why | love what | do.

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):

* Video telling the memorable moment story - this is perfect for emotional
storytelling!
+ Short video reaction or reflection on a recent closing

Alternative Options:

» Photo from the memorable closing (with client permission)
+ Thank you note or testimonial screenshot
« Emotional quote graphic about why you love your work



Prompt 3: What Drives Me Daily
Share what motivates you to show up every day:
"What drives me every day is..."

How to Use This Prompt

* Think beyond the paycheck - what really motivates you?
* Isit seeing clients' faces at closing?
+ Is it solving complex financial puzzles?
* Is it being part of your community?
» Be specific and genuine
Example Posts
LinkedIn Version:

What drives me every day is knowing that I'm not just processing loans - I'm helping
families build wealth and stability through homeownership. Every file | work on
represents someone's future, and that responsibility keeps me focused and
motivated.

Instagram Version:

What keeps me going? The moment when first-time buyers realize they CAN afford
a home. That spark of hope and excitement never gets old! #WhylDoThis
Ready-to-Use Captions

Here's what motivates me to show up every single day...

It's not just about the mortgage. It's about the impact.

What drives you in your career? I'd love to know!

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):
+ 30-60 second video explaining what drives you daily
* Video showing a snippet of your typical workday
Alternative Options:

* Behind-the-scenes photo at your desk

* Photo from a recent closing (with permission)
* Morning coffee and laptop setup

* Photo collage showing your day-to-day






Prompt 4: My Career Journey
Share how you got into mortgage lending:
"My path to becoming a loan officer was..."

How to Use This Prompt

* Did you transition from another career?

» Were you in real estate or banking first?

* What unexpected turns led you here?

* Make it relatable - most people have non-linear career paths
Example Posts

My path to becoming a loan officer was completely unplanned. | was teaching high
school math when a friend mentioned mortgage lending combines numbers with
helping people. Five years later, | can't imagine doing anything else. Sometimes the
best career moves are the ones you never saw coming.

Ready-to-Use Captions

How | ended up in mortgage lending: a completely unplanned journey...
Career paths are rarely straight lines. Here's how | found mine...

Not everyone starts their career knowing exactly where they'll end up. Here's my
story...

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):

* Video sharing your career journey - tell it like a story!
+ Before and after style video (career transitions)

Alternative Options:

» Side-by-side photos from previous career vs. now
» Timeline graphic of your career path
+ Professional photo with career journey quote

Hashtags

#CareerChange #MortgagelL.ife #LoanOfficer #ProfessionalGrowth
#CornerstoneCreatorsClub



Prompt 5: What Makes Me Different

Share your unique approach to mortgage lending:
"What sets me apart as a loan officer is..."

How to Use This Prompt

* What do clients compliment you on?

* Are you especially patient with first-timers?

* Do you specialize in complex scenarios?

* Are you bilingual? Night owl? Detail-obsessed?

» Be specific about your value proposition
Example Posts

What sets me apart as a loan officer: | answer my phone at 7pm on a Saturday.
Why? Because | know home buying doesn't happen on a 9-5 schedule. My clients’
timelines are my timelines, and | make myself available when they need me most.

Ready-to-Use Captions
Here's what makes my approach different...

Not all loan officers work the same way. Here's my philosophy...
What sets me apart? I'd say it's this...

Visual Content Ideas

BEST OPTION - Video Content (highly recommended!):
* Video explaining your unique approach - let your personality shine!
+ Demonstration video of how you work with clients

Alternative Options:

» Photo showing your workspace/tools
» Graphic highlighting your key differentiators
» Professional photo with your unique value prop

Hashtags

#MortgageExpert #ClientFirst #LoanOfficerLife #/VhyChooseMe
#CornerstoneCreatorsClub



Prompt 6: My Daily Routine
Give a peek into a typical day:
"A typical day for me includes..."”

How to Use This Prompt

» Share 3-5 things you do most days

* Include both work tasks and personal habits

+ Show the human side - coffee rituals, favorite lunch spots

* Help people see you as a real person, not justa LO
Example Posts

A typical day: Start with coffee at my favorite local spot, review overnight rate
changes, respond to client questions, meet with a first-time buyer over lunch, submit
two applications, and hopefully catch my kid's soccer game at 6pm. It's busy, but |
love the variety.

Ready-to-Use Captions

Ever wonder what a loan officer actually does all day? Here's a peek...
My typical Tuesday looks like this...
Behind the scenes: A day in my life as a loan officer

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):
+ Day-in-the-life video montage showing different parts of your day
+ Time-lapse or quick cuts of your routine - fun and engaging!
Alternative Options:

* Photo collage of different moments in your day
* Morning coffee setup photo
* Behind-the-scenes workspace photo

Hashtags

#DayInTheLife #LoanOfficerLife #BehindTheScenes #MortgagePro
#CornerstoneCreatorsClub



Prompt 7: Lessons I've Learned

Share wisdom from your experience:
"The most important lesson I've learned in mortgage lending is..."

How to Use This Prompt

« Think about what you wish you knew when starting
* What advice do you always give clients?
* What industry truth surprised you?
* Make it actionable and helpful
Example Posts

The most important lesson I've learned: Pre-approval is just the beginning, not the
end. Too many buyers think getting pre-approved means they're done, but it's really
just step one. The real work is staying qualified all the way to closing.

Ready-to-Use Captions
After years in this industry, here's what | know for sure...

The biggest lesson I've learned as a loan officer...
If | could tell every home buyer one thing, it would be this...

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):

+ Educational video sharing your lesson - position yourself as the expert!
» Story-based video about when you learned this lesson

Alternative Options:

* Quote graphic with your lesson
* Professional photo with text overlay
» Tip card style graphic

Hashtags

#MortgageTips #HomeBuyingAdvice #LessonsLearned #RealEstateTips
#CornerstoneCreatorsClub



Prompt 8: Looking Ahead
Share your vision for the future:
"What I'm most excited about for my careeris..."

How to Use This Prompt

* What are you working toward?

* New certifications or specializations?

« Growing your business in a specific niche?

+ Show ambition and forward-thinking
Example Posts

What I'm most excited about: I'm working toward specializing in VA loans. My dad
was a veteran, and | want to honor his service by helping military families navigate
the home buying process. It's going to take extra training, but I'm all in.

Visual Content Ideas
BEST OPTION - Video Content (highly recommended!):

+ Aspirational video about your goals and vision
* Video explaining why this goal matters to you personally

Alternative Options:

» Professional photo with forward-looking quote
» Vision board style graphic
» Photo representing your goal (certification, specialty area)

Hashtags

#CareerGoals #ProfessionalDevelopment #Mortgagelndustry #GrowthMindset
#CornerstoneCreatorsClub

Ready-to-Use Captions

What I'm working toward this year...

Excited about where my career is heading! Here's what's next...
Always growing, always learning. My next big goal is...



Quick Start Guide

New to social media? Start here. These simple steps will get you posting with
confidence.

Step 1: Choose Your Prompts

* Foundation Creators: Pick 3-4 prompts that feel most natural to you

+ Spotlight Creators: Use all 8 prompts throughout the month

* Brand Ambassadors: Use all 8 + create 4 original posts inspired by this
theme

Step 2: Write Your Posts

Read the prompt and example

Replace the example with your personal story
Keep it conversational - write like you talk

Use one of the ready-to-use captions or adapt it

Step 3: Add Visuals

» Use a professional photo from your phone
» Create a simple graphic using Canva (free)
* Make sure images are high quality and well-lit

Step 4: Include Hashtags

+ Copy the hashtag set for your platform
* Add 2-3 location-specific tags (your city, county, or state)
* Place hashtags at the end of your post

Step 5: Post & Engage

Hit publish!

Respond to all comments within 24 hours

Like and comment on other posts in your network
Track your results in the performance template



Platform-Specific Tips

LinkedIn Best Practices

Tone: Professional but personable

Length: 150-300 words works best

Format: Start with a hook, tell your story, end with a question
Best time: Tuesday-Thursday, 8-10 AM

Pro tip: Use line breaks to make posts scannable

Instagram Best Practices

Tone: Casual, warm, visual-first

Length: 125-150 words (shorter is better)

Format: Strong visual + short caption + emojis

Best time: Monday, Wednesday, Friday, 11 AM-1 PM
Pro tip: Use Stories for behind-the-scenes content

Facebook Best Practices

Tone: Community-focused, helpful

Length: 100-250 words

Format: Conversational, like talking to a neighbor
Best time: Tuesday, Wednesday, Friday, 9-10 AM
Pro tip: Tag local businesses and community pages

Important Note: These are general best-practice posting times to get you started.
Once you've been posting consistently for 2-3 months, check your own audience
insights in each platform's analytics to find when YOUR specific audience is most
active. Your ideal posting times may be different based on your local market and
follower demographics!



Pro Tips for Success

Video Content is Your Secret Weapon

Video content builds trust and authenticity faster than any other format. People want
to see the real you, hear your voice, and feel your passion. Even a simple 30-second
talking head video on your phone will outperform static posts. Don't worry about
production quality - genuine beats polished every time. Start with one video this
month and watch the difference in engagement.

Consistency Beats Perfection

It's better to post regularly with simple content than occasionally with perfect content.
Your audience wants to see the real you, not a perfectly polished version. Set a
realistic posting schedule and stick to it.

Engage Before You Post

Spend 10 minutes liking and commenting on others' posts before you share your
own. This warms up the algorithm and gets you more visibility when you do post.
Save Your Best Performers

When a post does really well, save it! You can adapt and repost it in 3-4 months.
What works once will likely work again.

Respond to Every Comment

Engagement is a two-way street. When someone takes time to comment, respond
within 24 hours. This builds relationships and signals to the algorithm that your
content is valuable.

Don't Overthink the Photo

Your phone camera is good enough. Good lighting and a simple background are
more important than professional equipment. Natural light from a window works
great.

Track What Works

Use the Performance Tracking Template to note which posts get the most
engagement and which generate actual inquiries. Double down on what works for
YOUR audience.



Common Mistakes to Avoid

Being Too Salesy

Nobody wants a constant sales pitch. Share your story, provide value, build
relationships. The business will follow.

Posting and Ghosting

Don't just drop a post and disappear. Stick around to engage with comments and
questions. Social media is about being social.

Copying Someone Else's Voice

You're unique. Don't try to sound like another LO or influencer. Your authentic voice
is your competitive advantage.

Ignoring Analytics

Pay attention to what works. If personal stories get more engagement than market
updates, adjust your content mix accordingly.

Forgetting Compliance

Always include your NMLS number. Don't make specific rate promises. When in
doubt, focus on education and your personal story rather than specific offers.



Your Next Steps
This Week

1. Choose your first 2-3 prompts from this pack

2. Write out your personal responses (don't publish yet)
3. Take 3-5 photos you could use for posts

4. Attend the January Creator Lab session

First Week of January

5. Publish your first post using Prompt 1 (My Origin Story)
6. Engage with other Creators Club members' posts
7. Log your performance in the tracking template

Throughout January

8. Post according to your level requirements

9. Use the Creators Lounge Teams channel for questions and support

10.Respond to all comments on your posts

11.Track which prompts resonate most with your audience

12.Tag @MyCornerstoneBank in your best posts for potential corporate
resharing

You've Got This!

Remember, everyone starts somewhere. The loan officers you see with thousands of
followers? They started with zero, just like you. The only difference between them
and you is that they started.

Your story matters. Your perspective is unique. Your community needs to hear from
you.

This content pack gives you everything you need to get started. Now it's your turn to
make it your own.

Let's create something amazing together.

Questions or need support?

Reach out in the Creators Lounge Teams channel
or email marketing@houseloan.com

#CreatorsClub #YourStoryMatters
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